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Supply Chain Effect is a media platform and ecosystem for supply 

chain management and logistics. The business magazine Supply 

Chain Effect (SCE) reaches more than 14,000 decision makers in 

the supply chain and is distributed to significantly more as a pdf 

and web magazine. The digital weekly newsletter SCE Weekly  

Update reaches nearly 9,000 recipients and sceffect.se has hund-

reds of visitors every day. We also produce podcasts and video- 

casts that are distributed in both our own channels and those of 

others. Since its inception in 2010, Supply Chain Effect has been a 

member of the industry organization Sweden’s Journals (Sveriges 

Tidskrifter) and follows the organization’s high standards.

Supply Chain Effect also has content collaborations with leading 

researchers at Linköping University, Chalmers University, Stock-

holm University/Stockholm Business School and Lund University.

About Supply 
Chain Effect

NUMMER 2/2024

F Ö R  B E S L U T S FAT TA R E  I  S U P P LY  C H A I N

Intervju med Per Öhagen: 
"Man ska göra saker tillsammans och inte vara så orolig"

Nu händer det på riktigt, ökad acceptans och förståelse för AI 

Stadigt växande marknad för 4PL och kontrolltorn

Så kan RFID minimera leveransfel

TEMA: VÄRDESKAPANDE LOGISTIK MED AI & ML

NUMMER 6/2023

F Ö R  B E S L U T S FAT TA R E  I  S U P P LY  C H A I N

Intervju Sophie Öhrström: ”Vill ha full spårbarhet från början till slut”

Visibilitet genom hyperautomation

RFID-revolution i det tysta

TEMA: VISIBILITET, TRANSPARENS OCH SAMARBETE

NUMMER 4/2024

F Ö R  B E S L U T S FAT TA R E  I  S U P P LY  C H A I N

LYKOs Peter Gunnarsson: "Automation kräver ett kompetensskifte"

Sportmodeföretaget stichd växer in i Warehousing 5.0 

The dark warehouse – mardröm eller solskenshistoria?

Automationsevolutionen och Machine vision 

TEMA: WAREHOUSING 5.0

NUMMER 3/2024

F Ö R  B E S L U T S FAT TA R E  I  S U P P LY  C H A I N

My Westberg: "Vi har blivit en influencerfavorit"
Stadiums prisade RFID-lösning levererar 

Modebranschen automatiserar för maximal anpassningsförmåga

RELEX: ”Vi ska ödmjukt erövra världen”

TEMA: PLANERING, VISIBILITET OCH FLEXIBILITET
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NUMMER 1/2024

F Ö R  B E S L U T S FAT TA R E  I  S U P P LY  C H A I N

Intervju med professor Alan McKinnon: 
Överförenklade strategier för resiliens & hållbarhet

Ökat behov av nätverksanalys och scenarioplanering 

Hållbarhet och totalförsvar

Resursdelning för grönare logistik

TEMA: RESILIENS OCH HÅLLBARHET



Supply Chain Effect monitors and deepens today’s most 

central questions and challenges in supply chain and  

logistics. That is, areas such as digitization, robotization, 

logistics automation, material handling, supply chain 

planning & optimization, distribution, transport, as well 

as related issues such as risk management and resilience, 

sustainability, visibility, collaboration, and competence 

development.

Our readers are people who make crucial decisions in 

these business-critical areas. And our task is to convey 

the best of the latest to our knowledgeable and discerning 

readers.
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Flawless e-commerce  

logistics for demanding 

consumers
Bonver Logistics is a well-established logistics company whose 

roots go back more than forty years. The company was founded 

in 1983 as a distributor of video film in VHS and DVD formats. 

During the nineties, the business grew strongly and was esta-

blished as one of the Nordic countries' largest distribution com-

panies for entertainment products. 

With the entry of streaming services in the early 

2000s, physical film distribution declined rapidly, 

which prompted Bonver to start selling 3PL services 

through the subsidiary Bonver Logistics AB. The 

basis for this was the extensive logistics expertise 

and over the years and an advanced logistics facility 

in Gåshaga just outside Stockholm.

“Today, we specialize in helping e-tailers deliver 

their products with high quality, efficiency and a 

great consumer experience”, says My Westberg, 

who has been vice president of Bonver Logistics 

for almost a year and since March this year also 

acting CEO of the company.

”Influencers' favorite”

Bonver Logistics' nearly forty customers are 

mostly growing e-commerce companies, often with 

well-known brands, that deliver to consumers in 

and outside the Nordics. Some examples are the 

exclusive lifestyle brand Rituals, Bianca Ingrosso's 

Caia Cosmetics and Petra Tungården's Adoore.

“We have become a favorite for influencers, says 

My with a big smile and emphasizes that many 

customers are popular e-commerce companies 

in clothing, jewellery, cosmetics and nutritional 

supplements. Several of the client companies 

are owned by well-known influencers and cater 

to extremely conscious consumers, with high 

expectations for flawless, fast delivery and a very 

good shopping experience.

Prevent and detect logistics errors

Against this background, Bonver Logistics has 

recently launched a pilot project where so-called 

intelligent video analysis is to be used to ensure 

that the order handling, including picking and 

packing, is done as flawlessly as possible and is 

documented with video.

“The purpose of the project is to detect and 

prevent errors, as well as learning from our mistakes 

and improve our processes. With searchable video, 

we will be able to follow up and document what 

has actually happened”, says My, and states that 

the own staff will thus avoid time-consuming 

discussions about what has gone wrong and why.

The partner in the venture is the Swedish 

logtech company SiB Solutions, which since its 

inception in 2017 has been recognized for its now 

proven services.

The Best of  
the Latest
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“With our services, logistics-intensive companies 

get a visual insight into their logistics flows, from 

production to warehouse and distribution, and 

can thus prevent and detect errors and minimize 

time-consuming and costly complaints”, says 

Mats Borgegård, Sales Account Manager Nordics 

at SiB Solutions.

High quality customer experience

My Westberg emphasizes that the overall goal of the 

investment is not about controlling the work of the 

employees, but about helping the customers - the 

e-tailers - to become even better at delivering a 

high customer experience by minimizing the errors 

that can occur in the order to delivery process.

“We see ourselves as a premium supplier of 

logistics services that offers logistics of the highest 

quality. Making our own cost savings is a positive 

side effect of the searchable video solution, but the 

most important thing is to deliver more value to 

our customers and to their customers. 

At the same time, I hope and believe that the 

investment gives our employees an increased sense 

of security at work and strengthens our brand”.

Long-term development partner 

The customers who choose Bonver Logistics as a 

their logistics partner do not primarily make their 

choice based on the lowest price, but to a large 

extent also on quality, service and continuous 

development. An enviable market position that 

obliges.

“Cost and price are always important, but we 

are very happy to have customers who really value 

that we have a close, long-term collaboration 

where we come up with proactive suggestions for 

improvement and prioritize service and quality. In 

collaboration with SiB Solutions, the goal is that 

we should be able to offer even better customer 

service, quality and value creation”.

During the pilot, a specific, well-defined flow is 

filmed using SiB Solutions' software and hardware. 

This means in practice that video cameras have 

been installed at twelve packing tables, one packing 

machine and at the warehouse's package sorter. 

Before a package or bag is sealed, Bonver Logistics' 

warehouse system and SiB Solutions' software 

record the entire process until a shipment leaves 

the warehouse. So far, the failures that do occur 

My Westberg, Bonver Logistics. Photo: Bonver



Supply Chain Effect is the Nordics’ only media with a 

pure focus on supply chain management and logistics 

management. We are therefore targeting leaders, ma-

nagers and qualified specialists, i.e., people who make 

the crucial decisions about investments in the supply 

chain. In other words, we reach the right target group 

with precision and in several efficient channels; the 

magazine Supply Chain Effect, the digital newsletter 

SCE Weekly Update, our website sceffect.se, the video-

podcast SCE TALKs and podcasts.

Several  
Efficient  
Channels

How do you want to communicate?

About the Magazine 
The printed version of Supply Chain Effect has more than 14,000 readers 
and is distributed freely as a pdf to many more. The idea is for our partners 
and advertisers to efficiently reach all relevant decision-makers and specia-
lists. In the magazine you can advertise in different formats, and you can 
also cooperate around content/articles in the magazine.

Readers and Industries:

  Manufacturing companies 38%

  Retail including e-commerce 34%
  Trade/wholesalers 16%

  Services & software 12%

Readers and Positions:

  Logistics managers 33% 

  Logisticians/logistic planners/logistics project managers 21% 

  Supply Chain Directors/Operations Managers 17% 

  CEO 11% 

  Warehouse managers 8% 

  Purchasing managers 6% 

  Other and unknown 4% 

The entire readership is not possible to map to one hundred percent becau-
se the magazine is distributed freely as a pdf and our newsletter can be sub-
scribed to by anyone who wants.
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Supply Chain Effect’s editor-in-chief Stefan Karlöf inter-

views exciting and knowledgeable people who have expe-

rience, knowledge and interesting perspectives on logistics 

and supply chain management. The goal of the SCE TALKs 

is to give the viewers and listeners inspiration, knowledge, 

and new perspectives in a quick and easily accessible way. 

Each episode is produced in collaboration with a corpo-

rate sponsor and is disseminated, among other things, via 

Youtube, LinkedIn and on SCE’s website and in the SCE 

Weekly Update newsletter. 

www.sceffect.se

SCE TALKs
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SCE
TALKs



We also publish the digital weekly newsletter – SCE Weekly 

Update – produce podcasts, videopodcasts, webinars, roundta-

bles, seminars, white papers and film. All with a focus on supp-

ly chain management and logistics. 

www.sceffect.se

SCE 
DIGITAL

Industry news and in-depth information at www.sceffect.se

SCE Weekly Update

Since 2017, we have been publishing the digital newsletter SCE Weekly 

Update, which is distributed to roughly 8,700 recipients. The newsletter 

has a high percentage of returning readers and is opened by an average of 

36.5 percent of the recipients. 

Tailored, Company-Specific Communication 
Supply Chain Effect also produces tailored, company-specific webinars, 
podcasts, roundtables, white papers, and films with a focus on logistics 
and supply chain management. 
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There is a rapid evolution going on right now in 

supply chain management and logistics, mostly as 

a result of the rapid digitization and technological 

developments, tough sustainability requirements 

and increased global risks and need for resilience. 

As a partner with us, you are involved in investiga-

ting and explaining this intense and exciting deve-

lopment.

Each issue of the magazine has an in-depth theme 

that covers about a third of an issue. Regardless of 

the theme we always focus on fundamental issues, 

such as digitization, logistics automation, planning/

optimization as well as visibility, risk management, 

distribution, sustainability, and cooperation in the 

supply chain.

 

No 1 
Special focus: Innovative logtech technology for increased competitiveness

Distributed week 8. Ad close February 7.

No 2 
Special focus: Sustainability, resilience and agility in complex supply chains

Distributed week 17. Ad close April 11.

No 3 
Special focus: The digitized and data driven warehouse  

Distributed week 26. Ad close June 13.

No 4 
Special focus: Value creating Transport Management

Distributed week 39. Ad close September 12.

No 5 
Special focus: Supply Chain Planning and Optimization

Distributed week 46. Ad close October 31.

No 6 
Special focus: The warehouse and logistics facility of the future 

Distributed week 1 (2026). Ad close December 12.

SCE 2025 PUBLICATION DATES AND THEMES 
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 Magazine Ads - Print Ad

Format Width x height, mm Rate

Full-page 220 x 300 + 5 mm bleed SEK 29 000

Half-page, landscape 220 x 145 + 5 mm bleed SEK 21 000

Half-page, portrait 115 x 300 + 5 mm bleed SEK 21 000

Price for requested location (Full-pages only)

Page 2, 3 or page before last page SEK 33 000

Last page / back cover* 220 x 270* mm + 5 mm bleed SEK 43 000

*) There’s a need for a white space on the top of the magazines back cover  
    for recipient information.

Center spread 440 x 300 mm + 5 mm bleed SEK 50 000

Special cover / Customized cover/wrapping on top of the cover SEK 79 000

Dimensions of the magazine: 

220 x 300 mm

Dimensions
and Prices
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Advertisements for the magazine must contain 

images and logos in 300 dpi/dots per inch. 

The ad is sent as a print-ready PDF with crop 

marks and any clipping. ICC profiles and infor-

mation about the printing house can be found at 

www.brandfactory.se

Advertisements and advertisement questions are 

emailed to: annons@karlof.se

Specifications
Trimmed size, 
220x300mm. Your  
content on the page 
should fit within the 
trimmed size, leaving a 
‘quiet-area’ around the 
margins of the page.

Back cover only: 
220x270mm + 5mm 
quiet area/bleed.

Quiet-area / Bleed 5mm: 
Images and/or colored 
backgrounds etc. needs 
to overflow the trimmed 
page-area with 5mm 
bleed outside of 220x300 
mm on all four sides. 
The Quiet area of 5mm 
margin/overflow will be 
cut off when the page is 
trimmed in the printing 
process.

Crop and/or bleed marks  
determines the trimmed 
size and is for assistance 
when placing the advert 
in the layout process. 
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ICC-profiles / checklist (in Swedish):
https://www.pipelinenordic.se/checklista-infor-tryck/

9

https://www.pipelinenordic.se/checklista-infor-tryck/
Stefan Karlöf
Pipeline



For the website and the newsletter, ads 

should be delivered in the file formats 

JPG, GIF, or PNG. 

Advertisements and advertisement 

questions are emailed to:

annons@karlof.se

Digital Ads

Banner Advertising

Format Width x Height, pixels Rate

SCE Weekly Update, newsletter 600 x 300 px SEK 14 000 /month

sceffect.se, webpage 290 x 150 px SEK 9 000 /month

Replacing a banner or URL is charged by 750 SEK / occasion.
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Contact

News and Other Questions 
E-mail: redaktionen@sceffect.se 
Phone: +46 84 66 99 50 

Booking and Information About Advertising 
E-mail: annons@karlof.se 
Phone: +46 84 66 99 50 


